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CONFERENCE SCHEDULE OVERVIEW  
Thursday, September 19

7:00 p.m. – 9:00 p.m. 

Friday, September 20

9:30 a.m. – 11:00 a.m. 

11:00 a.m. – 6:00 p.m.
 
12:00 p.m. – 12:50 p.m.
 

1:00 p.m. – 1:50 p.m. 

2:00 p.m. – 2:50 p.m. 

3:00 p.m. – 3:50 p.m. 

4:00 p.m. – 4:50 p.m. 

5:30 p.m. – 7:00 p.m. 

7:00 p.m. – 9:00 p.m. 

Saturday, September 21

8:00 a.m. – 8:50 a.m

8:00 a.m. – 10:00 a.m. 

9:00 a.m. – 9:50 a.m. 

10:00 a.m. – 10:50 a.m. 

11:00 a.m. – 11:50 a.m.  

12:15 p.m. – 1:30 p.m. 

KCA Executive Council Meeting: 
Sunrise Room, Lake Barkley Lodge

TCA Executive Council Meeting: Convention Center: Room A

Registration: Convention Center Lobby

Session 1: Convention Center: Rooms A, C
Lodge: Sunrise Room, Emily Hooks Room
 
Session 2: Convention Center: Rooms A, B, C
Lodge: Emily Hooks Room

Session 3: Convention Center: Rooms A, B, C
Lodge: Sunrise Room, Emily Hooks Room

Session 4: Convention Center: Rooms A, B, C
Lodge: Sunrise Room

Session 5: Convention Center: Rooms A, B, C
Lodge: Sunrise Room

Dinner: Convention Center: Room A

Student Film Showcase: Convention Center: Room C
 

Business Meetings: 
Convention Center Room A (KCA) 
Convention Center Room C (TCA) 

Registration: Convention Center Lobby 

Convention Centers: Rooms A, B, C

Session 7: Convention Centers: Rooms A, B, C

Session 8: Convention Centers: Rooms A, B 

KCA/TCA Luncheon & Award Presentations: 
Convention Center: Room C        
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KCA seeks to promote a climate 
that enhances professional 
growth and facilitates effective 
group action. KCA provides a 
forum for productive interaction 
between and among those who 
apply communication knowledge, 
those who create communication 
knowledge, and those who study 
and teach communication. 

In addition, KCA provides 
support services for those seeking 
discipline-related employment 
and increases the awareness of 
the field of communication in 
the general population. KCA 
also provides leaders of local 
and state government with 
information relating to the field 
of communication. 

Finally, KCA provides 
opportunities for award 
recognition, as well as 
communication education, 
communication training and/
or communication services for 
interested persons, groups, 
and/or organizations.

KCA  
MISSION 

TCA MISSION 

TCA’s Mission is to serve its membership  
in the following ways:

• Seek the improvemet of comminucation education at all 
levels in Tennessee

• Encourage research in communication

• Foster community recognition of effective 
communication

• Host an annual meeting to share papers and ideas that 
present research and offer practical sugestions for 
teaching

• Publish newsletters to provide reports and disseminate 
information concerning all areas of communication 
scholarship and education

• Offer award incentives to encourage excellence in 
scholarship and teaching

• Provide its membrs a subscription to Communication 
Teacher: Ideas and Strategies for the Classroom 

• Provide a forum for undergraduate and graduate 
student’s reports on works in progress
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SESSION 1A:  
CONVENTION CENTER, ROOM A

ANIMATEDLY CROSSING BORDERS: EXAMINING 
THE DIVERSE IMPACTS OF  
RICK AND MORTY ON COLLEGE AGE 
AUDIENCES. 

Rick and Morty Crosses Contextual, (Micro-)
Cultural, and Communicative Borders
In this paper, the author will introduce the motivation 
behind studying Rick and Morty. Professor Deaton 
will analyze the diverse aspects of contemporary 
culture that inform the study. He will also discuss the 
disparate subdisciplines that will impact the analysis. 
He will also discuss what brought the research team 
together, the goals for the larger project, and the 
accomplishments to this point. This presentation will 
provide a framework for the papers that follow.
Gary Deaton, Transylvania University

Rick and Morty Crosses Borders Between Natural 
and Social Sciences
In this paper, the author will unpack the ways that 
Rick and Morty educates students about science 
AND about communication. Allison will also pursue 
potential impacts of regular viewing of this program 
on the psychological identity and communication 
skills of the auditors. She will utilize research in 
both of her areas of interest to help explicate the 
significance of this animated show.
Allison Wilkerson, Transylvania University

Rick and Morty Crosses Borders of Philosophy, 
Persuasion, and Propaganda
In this paper, the author will analyze the philosophical 
and ethical concerns in creating and presenting a 
program like Rick and Morty. TJ will discuss the ways 
that the show acts as a persuasive tool. He will also 
analyze when it is that it moves from “persuasion” 
to propaganda. TJ will use his knowledge of both 
Philosophy and Persuasion literature to critique the 
ethics of the appeals found in Rick and Morty and the 
messages it sends.
TJ Roberts, Transylvania University

Rick and Morty Crosses Borders between Truth 
and Falsehood
In this paper, the author will explore the ways that 
the current context of politics, entertainment, 
and both mass and social media alter the willing 
suspension of disbelief and create new definitions of 
“verisimilitude.” Charles will rely on Walter Fisher’s 
Narrative Paradigm and other dramatistic rhetorical 
models to frame a discussion of the “truthiness” 
provided by an animated program targeted at 
audiences other than children. This will follow up on 
previous work this author has done regarding super 
hero films.
Charles Verst, Transylvania University
Chair and Respondent: Taylor Deaton, Transylvania 
University 

SESSION 1
12:00 – 12:50 P.M. FRIDAY, SEPTEMBER 20
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SESSION 1B:  
CONVENTION CENTER, ROOM C

GIFT Workshop:  
Improving Communication with Wikipedia
Wikipedia, the crowd-sourced site used as a quick 
go-to source, historically is disregarded by the 
academic community as unreliable. However, 
communication courses can help improve Wikipedia. 
This submission explains how a news editing course 
applied topics studied each week to edit Wikipedia 
articles throughout the semester to enhance the 
credibility and accuracy of the material in Wikipedia. 
These topics included grammar, punctuation, 
precision, accuracy, language and style, and legal 
and ethical concepts. Plus, students wrote articles 
and submitted them for peer review and possible 
publication in Wikipedia. In spring 2019, 12 students 
edited 112 articles, making 321 total edits and 
adding 3,540 words. The articles they edited were 
viewed more than 4.2 million times. Five students had 
articles published on Wikipedia, plus four photos. 
Students can include their Wikipedia editing history 
as part of their career portfolio, qualifying this activity 
as an experiential learning artifact. Instruction and 
assessment also will be discussed. 
Melony Shemberger, Murray State University

SESSION 1C:  
LODGE, SUNRISE ROOM

Discussion Roundtable: Executive Council Panel: 
Crossing Borders and Navigating  
University Finances
This panel invites members of the KCA Executive 
Board, TCA Executive Board and all others to discuss 
the impact of the current political, financial, and so-
cial climates on their universities.    

SESSION 1D:  
LODGE, EMILY HOOKS ROOM

SOCIAL JUSTICE AT THE BORDERS

Transpersonal Ecology, Intersectionality and 
Ecofeminism: Transgressing Rhetorical Borders
A fascination with “borderlands” (Morgana & Anz-
aldua, 1981) and “border crossings” (Ede, Glenn & 
Lunsford, 1995; Haraway, 1986) has long animated 
theorizing in critical ecology and feminism.  Proceed-

ing from “a critical rhetoric” (McKerrow, 1989), this 
paper presentation illuminates the intersections of 
rhetorical studies, contemporary feminism and radical 
ecology.  Specifically, it explores the limitations of 
exclusive approaches to social justice and self/other, 
human/animal, male/female divides.  From this per-
spective, it considers the peril in border crossing and 
the promise of transcending communicatively con-
structed boundaries.  Implications for communication 
theory and personal-political practice are discussed.       
Jeff Bile, Spalding University

Blurring Borders, Breaking Boundaries: Classroom 
and Community Collaborations
This paper describes an ongoing undergraduate 
community-based research experience. The work 
is part of a large transdisciplinary project focusing 
on the relationship between urban greenness and 
health.  To foster community relationships as well as 
hone undergraduate students’ abilities in applying 
communication concepts to address neighborhood 
concerns, they work alongside graduate students and 
employ an array of techniques.  Our assessment of 
the experience examines ways in which it enhances 
student understanding, builds confidence, cultivates 
appreciation of place, and deepens connections be-
tween disciplines and practice. Further, the outcomes 
benefit not only on the undergraduates, but also our 
city and its citizens.   
Lindsey Wood, University of Louisville
Jack Pfeiffer, University of Louisville 
Delana Gilkey, University of Louisville
Austin Zachary, University of Louisville
Lindsay Tompkin, University of Louisville
Kandi L. Walker, University of Louisville
Joy L. Hart, University of Louisville

How Sequencing Theory Predicts Limitations in 
Conversations on Grief
Hailey D. Perry, Austin Peay State University
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SESSION 2A:  
CONVENTION CENTER, ROOM A 

The Ghost Rhetoricians: The Sequel. Local and 
Global Ghost Stories and Communication  
with the Deceased
Ghost stories, mediums, and ghost hunters provide 
a popular platform for film, television, and social 
media. The fascination with this phenomenon is 
not limited to tales on a local level. Internationally, 
people remain tethered to stories and self-reported 
incidences of communication with those who are 
deceased. Our panel will continue previous research 
conducted to expand the scope and examine 
examples of and the desire to communicate in this 
manner through local and international cases as 
evidenced in television, film, and social media. As 
with previous research, this panel is not attempting 
to validate paranormal communication, but to 
understand the continued popularity and form of 
alleged communication across the globe.
Tracy Nichols, Austin Peay State University
Tracy McLaughlin, Southwest Tennessee Community 
College
Michael Dunn, Austin Peay State University 

SESSION 2B:  
CONVENTION CENTER, ROOM B

Education or Points: Sanctioning Competitions in 
NPDA Debate 
As established or new National Parliamentary 
Debate Association (NPDA) collegiate programs 
decide whether or not to host a debate competition, 
one question may arise: Should I sanction my 
tournament? While education is the focus for NPDA 
debaters, the accumulating points on the national 
level may bring with it prestige and recognition. In 
this panel discussion, debate coaches discuss their 
decision to sanction a competition or not. Also, 
debate coaches will discuss how their decision 
impacts NPDA debate at the state, regional, and 
nation levels.
Jacob Metz, Tennessee Technological University
Rob Pratt, Walters State Community College

Moderator: Shaquille Marsh, Pellissippi State 

SESSION 2C:  
CONVENTION CENTER, ROOM C

Discussion Roundtable: University-Hosted 
Student-Run Public Relations and Advertising 
Agencies: Value and Challenges
According to the 2017 survey by the National 
Association of Colleges and Employers (NACE), the 
five most important characteristics for new hires is 
problem-solving skills, teamwork abilities, written 
communication skills, leadership, and a strong work 
ethic.  Also, the 201 employer-member respondents 
ranked the act of completing an internship in the 
hiring organization’s industry as more important 
than GPA. These data points and other significant 
feedback in “The Key Attributes Employers Seek on 
Students’ Resumes” strongly support the important 
role of student-run agencies as part of a student’s 
area of study in public relations and advertising. 
Because of its significance in career readiness, 
managing and maintaining a student-run agency is on 
the rise. Doug Swanson in O’Dwyer’s (January 2019) 
writes that the number of student agencies has grown 
to more than 150 with more being planned and 
developed by universities. (https://www.odwyerpr.
com/story/public/11923/2019-01-22/growing-
popularity-student-run-pr-agencies.html) 

Two KCA member schools are already providing 
student-run agency experience. Western Kentucky 
University’s Imagewest and Murray State University’s 
Racer Relations reflect different academic models 
for “Crossing Borders” by blending a variety of 
communications-related skills as part of the agencies’ 
ongoing service to clients. The schools’ experiences 
would be suitable for an interactive discussion at the 
2019 KCA/TCA conference.

WKU Imagewest was launched in 2004 and now 
offers services in advertising, public relations, and 
graphic and web design. MSU Racer Relations began 
three years ago offering strategic communications 

SESSION 2
1:00 – 1:50 P.M. FRIDAY, SEPTEMBER 20
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services through research, planning and strategic 
counsel. MSU is also expanding its focus to include 
advertising personnel.

From their origins and work with clients, these 
agencies can offer best practices for:
• Including an agency model in your current 

curriculum;
• Blending academic requirements with real-world 

issues such as client recruitment and billing;
• Selecting students suitable for the agency 

experience; and 
• Connecting agency services with curricular 

pedagogy.

Discussion leaders include: 
Moderator:  
Vicki Bagwell, M.A. APR, Fellow PRSA, a 30+-year 
public relations professional who spent 14 years in 
agency environments prior to joining WKU in 2006 
and serves on the Imagewest advisory board  
Faculty Advisors/Agency Directors:

Dr. Marcie Hinton, MSU associate professor also 
serves as faculty advisor for PRSSA and for Racer 
Relations
Professional-In-Residence Kara Williams Glenn, M.F.A., 
now in her third year as agency director at Imagewest 
and an agency alumnus

SESSION 2D:  
LODGE, EMILY HOOKS ROOM

GIFT Workshop: Communication Audit for 
Organizational Communication Class
As a primary assignment in Organizational 
Communication I use a Group Project with an 
actual client, sometimes off-campus (e.g., a local 
rehabilitation center, Cardinal Hill), and sometimes 
an on-campus client (e.g., this year it was the 
Communications and Marketing Office). It can also 
be completed by groups only in my class (which was 
the case this year), or with other classes mixed in 
(e.f., the Cardinal Hill project also included a course 
in Digital Rhetoric taught by a program colleague). I 
will discuss the various models for the project.
Gary Deaton, Transylvania University

Festival Brochure

Social Media

Malahide Logo

Donor Guide

Student-Agency Sample Work 
Provided By: Imagewest
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SESSION 3A:  
CONVENTION CENTER, ROOM A

Crossing Electoral Borders: Examining the  
Impact of the “MAGA” Doctrine upon the 2020 
Presidential Campaign

The 2020 Election will be a hotly contested marathon 
for the over 20 candidates running on the Democratic 
side and a small scattering of Republican challengers.  
This panel will discuss five major issues that will 
form the foundation of the 2020 campaign. Each 
panelist will address one of those issues and then 
the group will highlight the rhetorical and campaign 
strategies individual candidates will employ to win 
their party’s nomination and challenge Trump in 
2020.  The “Make America Great Again” stock issues 
include 1) Withdrawal and reduction of the US role in 
global treaties and pacts, 2) Ending the free flow of 
immigration and ending illegal immigration, and 3) 
Rebuilding America’s Industrial base (e.g. restoring 
auto manufacturing and coal mining), 4) End costly 
regulations that hamper business (e.g. ending 
environmental regulations), and 5) Reducing the tax 
burden on individuals and corporate America.  
Jacob Metz, Tennessee Technological University:  
Curtailing Environmental Regulations.
Gary Deaton, Transylvania University:  Reducing the Tax 
Burden on American    Corporations.
James Reppert, Southern Arkansas University-Magnolia: 
Withdrawal of the U.S. from Global Treaties and Re-
Negotiation of Trade Pacts. 
Bob Glenn, Owensboro Community and Technical 
College:  Rebuilding America’s Industrial Base. 
Crystal Coel, Murray State University: Reducing 
Immigration and Ending Illegal Immigration.

Chair: Karen Johnson, Volunteer State Community 
College
Moderator: Gary LaFluer, Morehead State University

SESSION 3B: CONVENTION CENTER ROOM B

Roundtable Discussion: Powerful Pedagogy: 
Incorporating Experiential Learning in a Variety of 
Organizational Communication Contexts

You are invited to join this dynamic MTSU/APSU 
collaborative panel discussion highlighting the 
significant impact of Experiential Learning pedagogy 
in the context of Organizational Communication 
courses.  Presenters will provide a brief overview of 
EXL pedagogy, discuss EXL as a Quality Enhancement 
Program (QEP) at MTSU and APSU, follow with 
examples of graduate and undergraduate course 
opportunities/assignments, and culminate with vivid 
implementations through study abroad.
Janet McCormick, Middle Tennessee State University
Carol Swayze, Middle Tennessee State University
Pam Gray, Austin Peay State University
Tracy Nichols, Austin Peay State University

SESSION 3C:  
CONVENTION CENTER ROOM C

TN eCampus Public Speaking COMM 2045 
Introduction
The developers of TNeCampus’s first Public Speaking 
(COMM 2045) course would like to introduce this new 
offering. We will discuss the process of creating a fully 
OER course, which uses all instructor-curated and 
instructor-created material, with no textbook purchase. 
We will discuss the course’s objectives, organization, 
and assessments, including the Personal Story Speech.
Jennifer James, Volunteer State Community College
Shellie Michael, Volunteer State Community College
Sheri Waltz, Volunteer State Community College

SESSION 3D:  
LODGE, SUNRISE ROOM

GIFT Workshop: “To Pregrade or Not to Pregrade: 
That is the Question”
This GIFT workshop will explore the dilemma of 
“pregrading,” where students ask faculty if they 
can submit an assignment before it is due, receive 
feedback, and then resubmit. This concept appears 
to be a growing problem at colleges and universities 
across the United States. The dilemma we face as 
educators is how to give guidance and support 
without creating double work for ourselves, while 
simultaneously creating an inequitable playing field 

SESSION 3
2:00 – 2:50 P.M. FRIDAY, SEPTEMBER 20
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among students. A panel of faculty representing a wide 
array of communication disciplines will provide tips 
for navigating such requests by outlining expectations 
at the beginning of the semester that discourages 
pregrading while encouraging students to seek help in 
advance of due dates. The workshop will conclude with 
the opportunity for the audience to share best practices 
and suggestions regarding pregrading.
Pamela Parry, Southeast Missouri State University
Erin Gilles, University of Southern Indiana
Kathy K. Previs, Eastern Kentucky University
John Fitch, Eastern Kentucky University

SESSION 3E:  
LODGE, EMILY HOOKS ROOM

STUDY ABROAD PROGRAMS: EXPERIENCES AND 
LESSONS LEARNED FROM CUBA, ENGLAND, 
ITALY, AND AUSTRIA

City as Classroom – Advanced Public Speaking in 
London, England
This portion of the panel will discuss the ways that the 
assignments for an advanced public speaking course 
were integrated into a month long education abroad 
experience in London, England.  Additionally, the 
presenter will provide tips and ideas to adapt your own 
course content into a domestic or education abroad 
course using a “city as classroom” approach. 
John Strada, Eastern Kentucky University

Teaching and Research in Cuba
Cuba, previously a forbidden island, is now open to 
visitors from the U.S.  In March, 2016, students and 
faculty from the University of Louisville visited Cuba 
to learn about the country and to conduct research.  
Students collected pictures of outdoor advertising in 
Cuba, and later analyzed the pictures, and presented 
their research at communication conferences.  The 
presenter will describe the Cuba study abroad 
experience as also the research process with students.
Margaret U. D’Silva, University of Louisville 

Overcoming the Education Abroad  
Recruiting Challenge
This segment of the panel will focus on innovative 
recruiting strategies for education abroad programs. 
The presenter will share the recruiting methods 
employed for a summer Intercultural Communication 
course taught in London, England. In addition, the 
presenter will discuss how to involve education abroad 
student alumni as recruiters through a formal practicum 
experience.
Krista Kimmel, Eastern Kentucky University

Lectures in the Piazza: Creating Compelling Lessons 
in Nontraditional Settings
This portion of the panel will discuss the wide-ranging 
opportunities available in creating compelling lectures, 
excursions and assignments that integrate and enrich 
the Study Abroad experience for both students and 
instructors. The presenter will share experiences as 
a first-time instructor (with modest language skills) in 
creating relevant topic-specific activities in Italy and 
Austria/Germany programs.
Jim Gleason, Eastern Kentucky University

Chair: Dana Seay, University of Louisville
Respondent: Siobhan Smith, University of Louisville
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SESSION 4A:  
CONVENTION CENTER, ROOM A 

The Cultural Context of Grief: Navigating 
Mourning Across Borders
The ability to communicate during the grieving process 
continues to present societal challenges. Exploring the 
various ways in which we communicate grief through 
cultural perspectives on a local and global level may 
lead to healthier coping mechanisms and the ability 
to communicate on an enhanced level during the 
challenging time after the loss of life of a friend, family 
member, co-worker, or acquaintance. This panel will 
analyze how grief is communicated in various cultures 
through media.
Dr. Tracy Nichols, Austin Peay State University 
Amy Ritchart, Austin Peay State University
Jessica Morris, Austin Peay State University

SESSION 4B:  
CONVENTION CENTER, ROOM B 

BRIDGES AND BARRIERS TO INTERPERSONAL 
COMMUNICATION 

Strategies for Bridging Communication and 
Culture
In today’s ever diverse society, it is of utmost importance 
that individuals are trained in strategies that help 
them build a bridge between their culture and that 
of others. This paper will address three strategies 
aimed at creating awareness and understanding 
among cultures. For simplicity, the paper addresses 
ABC strategies for negotiating cultural differences. 
Strategy A addresses acquisition of cultural knowledge; 
Strategy B is beginning the conversation; and Strategy 
C involves creating opportunities for interaction. These 
strategies will be explored and developed during the 
presentation. Ultimately, it is imperative that individuals 
come to understand the importance of engaging with 
and negotiating diverse culture.
Teresa Collard, University of Tennessee – Martin
Lisa LeBleu, University of Tennessee – Martin

Taking on the Cyberbullying Epidemic: Rising 
Concerns and Proposed Solutions from Crisis 
Communication

Embracing new emerging communication technologies 
has both provided new benefits as well as risks to the 
global society. One of these risks is one that is seen in 
context numerous times offline and now online, which is 
bullying. With the 24/7 link teens have incorporated into 
their daily lives, the concept of bullying has taken on an 
entirely new face. This exploratory paper examines the 
impact of the rising concern of cyberbullying among 
teenagers and young adults. In addition, this paper 
will hope to tie in the cyberbullying literature with the 
crisis communication literature to help address current 
challenges, offer best practices, and forecast future 
implications to practice and research to help explore 
new platforms and mobile apps that support the 
potential use of cyberbullying practices (e.g. Peeple, 
Snapchat, and YikYak to name a few).
Sabrina Page, Walter State Community College

Tobacco Messaging to and Tobacco Use among 
LGBT-Identifying Groups
Higher rates of combustible cigarette smoking have 
been documented in lesbian, gay, bisexual, and 
transgender (LGBT) individuals, and such use is often 
attributed to targeted tobacco advertising, specific 
marketing tactics, and stress. Examinations of whether 
these patterns, both product uptake and marketing, 
hold true for newer tobacco products, such as electronic 
cigarettes, in LGBT populations are currently underway.  
In this paper, we explore tobacco use by, tobacco 
marketing to, and anti-tobacco health messaging for 
LGBT populations.  Additionally, the LGBT group is 
not a homogeneous one; thus, we describe differences 
across identities as well as between youth and adults.
Lindsey Wood, University of Louisville
Joy L. Hart, University of Louisville
Kandi L. Walker, University of Louisville
S. Lee Ridner, East Tennessee State University

Boycotts, Backlash, & Bravos: Public Relations 
Reputation Management for Gillette After
the Toxic Masculinity Ad
This paper will examine the tenor of online reactions 
to the Procter & Gamble shaving brand Gillette’s 2019 
advertisement about toxic masculinity.  This short video, 
called “Believe,” has been viewed millions of times and 
has garnered extreme reactions. From claims of users 
promising to boycott the brand to those proclaiming 
new loyalties, the response has been drastic. This paper 
will examine the impact of this message on Gillette as a 
brand and assess the reputation management strategies 

SESSION 4
3:00 – 3:50 P.M. FRIDAY, SEPTEMBER 20
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that it has employed.
Erin E. Gilles, University of Southern Indiana

SESSION 4C: 
CONVENTION CENTER ROOM C 

TEACHING AT THE BORDERS

Is It Going to Be on the Test?
A 2002 update to the original 1982 Statement on 
Competencies in English Expected of Entering 
College Freshmen identified courage and curiosity as 
essential academic qualities missing in students.  This 
presentation will draw on experiences with teaching 
Communications and English Composition classes 
to Community College students and incarcerated 
students, as well as research on vulnerability and 
fostering courage, to present a theoretical and 
practical foundation for pedagogical approaches to 
fostering creativity and curiosity in students.
Harlan Pease, Nashville State Community College

Igniting a fire: Incorporating ethnographic 
research methods into a basic course 
By emphasizing to students the importance of 
understanding how we know what we know about 
human communication, they become inquisitive 
scholars rather than bored memorizers-of-facts. 
By introducing empirical and qualitative research 
methods and providing examples of various “ways 
of knowing,” I democratize the research process and 
demonstrate to students their ability to make every 
day, lived experiences and relationships sites of 
academic inquiry.
Abby Lackey, Jackson State Community College

Reinforcing Communications Through Role-Play: 
Teaching and Using Mediation to Strengthen 
Understanding of Core Communication Skills
Employers seek employees that can communicate 
with each other, resolve conflicts, interact effectively 
with customers, sell their products, and present 
effectively. The Communication Fundamentals Course 
offered at many of the colleges and universities in 
Tennessee covers these and many other useful skills. 
Effective teaching of these communication skills 
requires the students to learn the theories behind 
them, as well as apply those lessons in practical ways. 
While real-world practice is difficult to replicate in 
a classroom setting, a mediation role-play provides 
an engaging opportunity to reinforce many of these 
skills in a single exercise.
Timothy J. Howell, Walters State Community College

Establishing Priorities for Improving 
Organizational Communication: A Case Study of 
New Member Socialization in a Healthcare Setting
David Randall Brandt, Northern Kentucky University

SESSION 4D:  
LODGE, SUNRISE ROOM

Teaching as Intellectual Labor 

This session examines pedagogy as skilled labor and 
educators as intellectual workers. The best teachers are 
those who move beyond what Paulo Freire and Ira Shor 
have called a “transfer-of-knowledge” (1987) model of 
education where students passively record information 
from teachers who lecture at them. They create spaces 
of learning and exploration and engineer moments 
of revelation and uncertainty, encourage growth and 
cross-cultural exchange, and invite students to become 
“self-directed learners” (hooks 2010). The presenters in 
this panel will reflect on their careers and their evolving 
pedagogical approaches while sharing specific activities 
that they have developed and successfully implemented 
in their classrooms.
Matthew Hale, Austin Peay State University
Karen Bullis. Austin Peay State University
Kakali Chakrabati. Austin Peay State University
David Ellison. Austin Peay State University
Christina Hicks-Goldston. Austin Peay State University

SESSION 4E:  
LODGE, EMILY HOOKS ROOM

When the Communication Department Deploys: 
Lessons Learned from the Short-notice 
Deployment of Faculty at a Small Liberal Arts 
College
During the 2018-19 academic year the only professor 
of Communication at a small liberal arts college was 
deployed to Poland for military service. Institutional 
stakeholders discuss their experiences and lessons 
learned through the faculty member’s notification, 
departure, tour, and return.
Kurtis D. Miller, Tusculum University
Katy A. Ross, Pellissippi State Community College
Kelsey Trom, Tusculum University
Lanna Monday Emmett, Tusculum University
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SESSION 5
4:00 – 4:50 P.M. FRIDAY, SEPTEMBER 20

SESSION 5A:  
CONVENTION CENTER, ROOM A 

Maintaining Communication Fundamentals in 
General Education – Saving the Future
Current trends in Higher Education in the South 
pose a threat to the future vitality of Communication 
Programs. Both individual institutions and entire 
state systems are dropping our basic courses from 
the General Education Core. Obviously, this is a 
serious threat to our programs and the future of our 
discipline. As states and institutions Re-vision General 
Education, the shift is away from a broad core to 
Competencies that are embedded in a student’s 
major course area. This trend has gained momentum 
since SACSCOC removed its requirements for Oral 
and Written Communication Competencies. This 
current trend runs counter to the concern of business 
leaders who identify Communication as the #1 
need for prospective job applicants and the needs 
of a society filled with discord. Our goal is to give 
colleagues strategies for addressing this trend at the 
institutional, system-wide and regional levels, thus, 
preventing the loss of program vitality.
Bob Glenn, Owensboro Community and Technical 
College, Kentucky
James E. Reppert, Southern Arkansas University
John H. Saunders, University of Alabama – Huntsville

Moderator: Malcolm McAvoy, Walters State 
Community College

SESSION 5B:  
CONVENTION CENTER, ROOM B

Discussion Roundtable: Rhetoric and Public 
Relations Strategies behind the Suffrage 
Movement
This Discussion Roundtable will explore the rhetoric 
and public relations strategies behind the Suffrage 
movement -- the 100th anniversary of women 
receiving the right to vote is in 2020. We will discuss 
the language used to advance women and to 
impeded women’s rights -- the opposition has used 
language to keep women in their place, so this will 
be an exploration of both the good and the bad 
of communications and media relations regarding 

women’s rights. We will also bring in discussions of 
the Me Too Movement to discuss its relevance to the 
21st Century. 
Pam Parry, Southwest Missouri State University
Kathy Previs, Eastern Kentucky University
Amy Thieme, Eastern Kentucky University

SESSION 5C:  
CONVENTION CENTER, ROOM C

MEDIATING BORDERS ACROSS SPACE AND TIME

Media, War and Social Perceptions: A Study of 
Vietnam War Veterans
Research findings about a small group of Vietnam 
War veterans, in specific the relationship between 
their media use and social perceptions among other 
things.
Yunying Zhang, Austin Peay State University
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The Impact of Social Media on Public Grief and 
Collective Mourning
This research explores how individuals communicate 
grief in the digital age.  This research focuses on the 
impact that online memorialization, grief sharing 
and collective mourning can have within social 
media interactions.  This research project explores 
the decision to publicly grieve with those one is 
connected with on a variety of online platforms, as 
well as uncover benefits and risks when engaging 
in online grief share.  This research examines two 
Facebook memorial pages and the interactions 
that have taken place between family, friends and 
strangers.  By taking an in depth look at what is both 
shared and posted, questions can be raised about 
what impact is occurring within the lives of those 
left behind to grieve their loved one.  While online 
mourning has permitted individuals to be open about 
their experiences, the question must be asked - are 
all of these experiences authentic and sincere?  Does 
time and space play a role in sharing and writing 
one’s postmortem identity?  These findings begin to 
expand on the current dialog surrounding online and, 
somewhat, eternal memorialization.
Hailey D. Perry, Austin Peay State University
 

Public Relations Theories in Non-Profit Contexts: 
Dialogic, Two-Way Communication for the Client 
Public Conceptual and Theory Building Paper
Non-profit organizations (NPOs) are an important 
sector of the United States’ cultural landscape.  As 
NPOs have grown in size and importance, research 
shows that these organizations have adopted 
business models for operations, outcomes and public 
relations.  While outcomes and metrics are salient, 
this paper suggests that NPOs should consider 
adopting dialogic, two-way engagement public 
relations concepts in client public communications 
contexts.  By making the client central in NPOs, 
the client is given agency and the organization can 
potentially better engage other key publics and the 
society at large.  By tracing both the development of 
public relations theories and NPO trends, isolating 
concepts and variables, delineating key NPO publics, 
and suggesting NPO-specific public relations frames, 
this paper proposes foundational principles for future 
public relations theory building.
Andrew Brown, University of Tennessee – Martin 

SESSION 5D:  
SUNRISE ROOM

AT THE BORDER OF THEORY & PRACTICE –  
PART I

Maslow’s Hierarchy of Needs and Diffusion of 
Innovation: Motivation in the Workplace
Benjamin P. Jones, University of Tennessee – Martin

The Faulty Types of Listening and their Effect on 
Conflict
Hannah C. Carver & Faith N. Fedoronko, Walters State 
Community College

Her Health, His World: Women’s Communication 
of Feminine Health Conditions with Male 
Superiors in the Workplace
Mary Madison Lyons, Western Kentucky University

SESSION 5E:  
LODGE, EMILY HOOKS ROOM
Moving into the Future with Connect and GoReact
Jeff Fox, Northern Kentucky University

SPECIAL EVENTS
5:30 – 9:00 P.M. 
FRIDAY, SEPTEMBER 20

DINNER   
5:30 – 7:00 P.M.  
CONVENTION CENTER - ROOM A

FILM VIEWING PARTY  
7:00 – 9:00 P.M. 
CONVENTION CENTER - ROOM C
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SESSION 6
9:00 – 9:50 A.M. SATURDAY, SEPTEMBER 21

MORNING EVENTS 
8:00 – 8:50 A.M. SATURDAY, SEPTEMBER 21

- Breakfast Buffet: Convention Center Lobby

- KCA Business Meeting: Clement Room A

- TCA Business Meeting: Clement Room C

SESSION 6A:  
CONVENTION CENTER, ROOM A 

Hooray to Collaborate!: Presenter Workshop 
Crosses Department Borders
At many of our institutions, faculty and staff 
often forget that they have access to public 
speaking experts on campus in the form of their 
communication studies faculty. As an arena of 
higher learning, we often work in silos and may not 
communicate with others in different departments. 
A group of Pellissippi State communication studies 
faculty decided to communicate across borders and 
conduct what they termed a “presenter workshop.” 
The presenter workshop was geared toward higher 
education professionals (counselors, police officers, 
financial aid workers, service learning experts) who 
regularly present information to new students at New 
Student Orientation (NSO) sessions. At this session, 
Pellissippi State communication studies faculty 
members will discuss how the idea came to be and 
what items were discussed during the workshop 
(storytelling/PowerPoint presentation construction). 
At the end of the session, participants will be able 
to 1) construct professional projected visual aids 
while avoiding common mistakes that distract from 
audience learning, and 2) explain how storytelling 
impacts the audience’s ability to recall information.
Angela Hughes, Pellissippi State Community College
Donn King, Pellissippi State Community College
Anita Maddox, Pellissippi State Community College
Shaquille Marsh, Pellissippi State Community College
Kellie Mzik, Pellissippi State Community College
Paula Penson, Pellissippi State Community College
Kellie Toon, Pellissippi State Community College

SESSION 6B:  
CONVENTION CENTER, ROOM B 

GIFT Workshop: Designing Transparent 
Assignments in Communication Courses
Transparency in Learning and Teaching (TILT) is a 
small teaching approach to enhance student learning. 
Explaining to students why they are performing 
particular activities, such as assignments and projects, 
is the premise underlying the TILT model. Specifically, 
TILT involves purpose, task and criteria, with all three 
aligning to demonstrate relevancy to the student. 
This approach also helps the faculty member to think 
more intentionally about the activities assigned. By 
the end of this session, participants will be able to 
“TILT” an assignment for any communication course. 
Examples from a recent online journalism course will 
be provided, as well as a list of several resources.
Melony Shemberger, Murray State University

SESSION 6C:  
CONVENTION CENTER, ROOM C

Progressively Distracting Consumers:  Identifying 
the Strategic Use of Humor by Major Insurers to 
Hook Consumers
The consumer insurance industry contributes 1.5 
trillion dollars a year to the American economy.  
The insurance industry invests 148 million dollars 
a month into businesses and in the form of paid 
claims. For over two decades, the industry has 
universally re-branded their product from a serious, 
financially required product to a seemingly fun and 
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comforting one, by employing humorous advertising 
and messaging to draw new customers. Ironically, 
the product is legally required and an expense many 
families wish they could avoid on a yearly basis. 
The industry, however, has created a standard for 
its competitors to “be funny or die.”  This panel 
will discuss whether it is appropriate and ethical 
to use humor to sell a deadly serious product that 
restores lives in the wake of the potential loss of life 
and possessions.  Each panelist will also generate 
an evaluation of each company’s messaging and its 
relative effectiveness.  In addition, the group will 
also discuss the rhetorical implications of mandating 
companies to provide more direct and honest 
messaging that educates consumers and allows them 
to make better decisions.
Bob Glenn, Owensboro Community College:  Flo From 
Progressive
Gary Deaton, Transylvania University:  The GEICO 
Gecko
Donovan Finan, Transylvania University
Crystal Coel, Murray State University:  Mayhem by 
Allstate
Karen Hill, Volunteer State College:  Professor Burke 
by Farmer’s Insurance

Chair: Gary LaFleur, Morehead State University
Moderator: Jacob Metz, Tennessee Technological 
University
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SESSION 7
10:00 – 10:50 A.M. SATURDAY, SEPTEMBER 21

SESSION 7A:  
CONVENTION CENTER, ROOM A

Roundtable Discussion: Debate as Civic Duty 
The 75th anniversary of D-Day in June reminds us 
that in World War II and in other conflicts, service 
men and women fought and died for our freedom 
of speech. That freedom is accompanied by the 
need to be able to think critically while legitimately 
debating issues in a way the political process alone 
seldom achieves.  Debate classes and competitions 
help to instill in debaters the need to understand 
all sides of an issue.  When we fail to acknowledge 
the other side(s), we are not thinking critically. Our 
unique position as collegiate instructors and coaches 
effectively creates a civic duty to engage in debate 
for the benefit of both competitors and society.
Bob Glenn, Owensboro Community and Technical 
College
Shaquille Marsh, Pellissippi State Community College
Malcolm McAvoy, Walters State Community College
Kurtis Miller, Tusculum University 
Rob Pratt, Walters State Community College
James Reppert, Southern Arkansas University

Moderator: Richard Merritt, Northeast State 
Community College 

SESSION 7B:  
CONVENTION CENTER, ROOM B

Roundtable Discussion: Focusing on What Stories 
Tell Us 
Story-telling is an integral part of human 
communication. However, while some might 
focus on the art of telling a story, this roundtable 
discussion will focus on the flip-side of story-telling: 
focusing on what stories tell us. Specifically, stories 
explain, clarify, inform, instruct, and bring to life the 
principles, opinions, theories, and feelings people 
have about the world around them. Stories tell us 
what people like, hate, need, want. Understanding 
this principle is fundamental to being successful in 
the fields of conflict management, public relations, 
development, and small group project management. 
The roundtable discussion will focus on how to use 
the narratives of stories to improve one’s success in 

these fields.
Amy Thieme, Eastern Kentucky University
Pamela Parry, Eastern Kentucky University
Abra Endsley, Eastern Kentucky University
John Strada, Eastern Kentucky University

SESSION 7C:  
CONVENTION CENTER, ROOM C

AT THE BORDER OF THEORY & PRACTICE   
PART II

Agenda Setting Theory: Its Past, Present, and 
Future Concepts
Kaylyn Austin, University of Tennessee – Martin

To Speak, or Not to Speak: Do Attribution Theory 
and the Spiral of Silence Theory Marry in 
Today’s Social Media Landscape?
Peggy Reisser, University of Tennessee – Martin

Attribution Theory: An Analysis of America’s 
Relationship with Race, Racism, and Social 
Injustice
Joyce Washington, University of Tennessee – Martin

Creating Value for Social Outcasts in  
The Greatest Showman
Mary Kate Brown, Middle Tennessee State University

Women and Leadership
Emily Johnson, Eastern Kentucky University

The Communication Theory of Identity: Exploring 
the Correlation to Health and Wellness
Rebecca A. Weinstein, Austin Peay State University
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SESSION 8
11:00 – 11:50 A.M. SATURDAY, SEPTEMBER 21

SESSION 8A:  
CONVENTION CENTER, ROOM A

ROUNDTABLE DISCUSSION:  GREAT IDEAS FOR 
TEACHING COMMUNICATION ETHICS
In this roundtable panelists will present ideas for 
teaching ethics in communication.  With a focus on 
undergraduate students, presenters will describe 
their approach to teaching ethics in a variety of 
contexts including public relations, advertising, 
interpersonal, and organizational communication.  
Ethical frameworks, activities, and lesson plans will be 
shared.

Teaching Ethics in the Public Relations Classroom: 
In keeping with PRSA’s Code of Ethics
Kathy Previs, Professor, Eastern Kentucky University

Do as I Say not as you See: Teaching Ethics in 
Public Relations and Journalism Courses
Jacqueline Emerine, Northern Kentucky University

Teaching Ethics in the Interpersonal 
Communication Classroom: Considering the Role 
of Empathy, Assertiveness, and the Self
Donna Elkins, Spalding University

Teaching Ethics in the Communication Studies 
Classroom: a Focus on “Do No Harm” in Conflict 
and Mediation Courses
Amy Thieme, Eastern Kentucky University

Considerations for Teaching Online Research 
Ethics
Erin E. Gilles, University of Southern Indiana

Teaching Ethics in the Organizational 
Communication Classroom: A Relationship-Based 
Perspective
Holly Payne, Western Kentucky University

SESSION 8B:  
CONVENTION CENTER, ROOM B

2019/2020 TCA/TIFA Preseason State of State 
Meeting
Rationale: 2014 TCA is was agreed upon to re-
bridge the relationship between TCA and TIFA. At 
the annual TIFA tournament, we discussed the joint 
meeting, effectively setting up a preseason meeting 
and networking between the two organizations. 
This will be the 1st renewed preseason meeting. 
We will discuss in an open forum subjects such as 
tournaments, pedagogy, new programs, new events, 
special concerns about debate and forensics in TN 
for the upcoming season. 
Coaches and Facilitators of TN collegiate Debate & 
Forensics 

Moderator: Patrick G. Richey, Middle Tennessee State 
University 

SHARED LUNCHEON  
& AWARD PRESENTATION 
12:15 – 1:30 P.M. SATURDAY, SEPTEMBER 21

LUNCHEON & AWARD PRESENTATIONS 
CONVENTION CENTER, ROOM C
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KENTUCKY  
COMMUNICATION ASSOCIATION

2018 – 2019 EXECUTIVE COUNCIL

President: Erin Gilles, University of Southern Indiana

Past President: Siobhan Smith Jones, University of Southern Indiana

First Vice-President: Melissa Chastain, Spalding University

Second Vice-President: Jeffrey Fox, Northern Kentucky University 

Executive Director: Helen Sterk, Western Kentucky University

East Regional Representative: Abra Endsley, Eastern Kentucky University 

West Regional Representative: Michael Strawser, Bellarmine University 

Treasurer: Gary Hughes, Western Kentucky University

Secretary: Mary Ashlock, University of Louisville

Journal Editor: Eric Meiners, Eastern Kentucky University

President: Susan Childress, Pellissippi State Community College 

President-Elect: Robert Baron, Austin Peay State University

Past President: Jennifer James, Volunteer State Community College 

Executive Director: Ruth Livingston, Northeast State Community College 

Webmaster: Todd O’Neill, Middle Tennessee State University 

Newsletter Editor: Steven Gaines, University of Memphis

Student Film Festival Director: James Livingston, East Tennessee State University

INTEREST CHAIRS
Argumentation/Forensics: Rob Pratt, Walters State Community College 

Corporate/Organizational: Janet McCormick, Middle Tennessee State University 

Curriculum/Instruction: Scott Christen, Tennessee Technological University 

Interpersonal/Small Group: Teresa Collard, University of Tennessee – Martin 

Mass Communication: Matthew Lawson, Walters State Community College 

Rhetoric/Public Address: Patrick Richey, Middle Tennessee State University 

Community Colleges: Amy Bryant, Nashville State Community College

TENNESSEE  
COMMUNICATION ASSOCIATION

2018 – 2019 EXECUTIVE COUNCIL
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What’s New for Communication

Instructional Concept Videos
Animations that cover key communication 
processes and difficult concepts.

SmartBook 2.0®
With its powerful personalized learning experience, students 
learn the basics before they come to class, so you can be the 
educational expert that leads students to more "aha moments".    

Video Capture 
Powered by
Easy online video feedback for 
teaching skills crazy fast.

Read Anywhere™ App
Students can read their e-book 
anywhere, even offline!
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1931-32 
Pearl Buchanan 
E. Ky. State Teachers College +

1932-33 
Pearl Buchanan 
E. Ky. State Teachers College +

1933-34 
Kenneth H. Freer 
Louisville Male High School

1934-35 
Jack Reid Sterrett 
W. Ky. State Teachers College

1935-36 
Louise A. Blymyer 
Berea College

1936-37 
William R. Sutherland 
University of Kentucky

1937-38 
William R. Sutherland 
University of Kentucky

1938-39 
John W. Sattler 
Berea College +?

1939-40 
John W. Sattler Berea College / 
Rena Calhoun 
Georgetown College** +

1940-41 
Rena Calhoun 
Georgetown College +

1941-42 
Jack Reid Sterrett 
W. Ky. State Teachers College

1942-43 
Jack Reid Sterrett 
W. Ky. State Teachers College

1943-44 
WWII- Business Suspended

1944-45 
WWII- Business Suspended

1945-46 
WWII- Business Suspended    

1946-47 
Robert Crosby 
Covington Holmes High School

1947-48 
Ruth Adkinson 

Carrollton High School +

1948-49 
William F. Russell 
Fleming County High School

1949-50 
William F. Russell 
Fleming County High School

1950-51 
Gifford Blyton 
University of Kentucky +

1951-52 
Nettie Belle Perkins 
Danville Public Schools

1952-53 
Charles McGlon 
S. Baptist Theological Seminary

1953-54 
Thelma Beeler 
Lexington Lafayette High School

1954-55 
Thelma Beeler 
Lexington Lafayette High School

1955-56 
Rena Calhoun 
Georgetown College +

1956-57 
Pearl Haggan 
Morehead High School

1957-58 
Charles McGlon 
S. Baptist Theological Seminary

1958-59 
Charles McGlon 
S. Baptist Theological Seminary

1959-60 
Thelma Beeler 
Lexington Lafayette High School 
(elected in fall)

1960-61 
Historic Archive Missing

1961-62 
Donald Holloway 
Morehead State College +

1962-63 
J.W. Patterson 
University of Kentucky +

1963-64 
J.W. Patterson 

University of Kentucky +

1964-65 
J.W. Patterson

1965-66 
Randall Capps 
University of the Pacific

1966-67 
William D. Parsons 
Southern Kentucky College +

1967-68 
J.W. Patterson 
University of Kentucky +

1968-69 
J.W. Patterson 
University of Kentucky +

1969-70 
Donald Holloway 
Morehead State University +

1970-71 
Edwina Snyder 
Georgetown College +

1971-72 
E. Eugene Hall 
Western Kentucky University +

1972-73 
E. Eugene Hall 
Western Kentucky University +

1973  
*Ray Mofield 
Murray State University +

1973-74 
Rosemary Stauss 
Northern Kentucky University +

1974-75 
Gifford Blyton 
University of Kentucky +

1975-76 
James E. Quisenberry 
Morehead State University +

1976-77 
James A. Pearse 
Western Kentucky University +

1977-78 
E. Norman Sims 
Bureau of Voc. Ed., Frankfort +

1978-79 
Sue Ann Allen 
Henry Clay High School +
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+ Took office on June 1st of year listed

# Took office after the annual fall meeting in September of year listed

* The Association was named the Kentucky Speech Arts Association from 1931-1936; the Kentucky Association of Teachers of Speech 
from 1936 to circa 1961; the Kentucky Speech Association from circa 1962 to 1968; the Kentucky Association of Communication Arts 
from 1969-1993; and the Kentucky Communication Association from 1994 to present.

** Dates of the terms of Calhoun and Sattler are conflicting. On the “Biographical material for Rena Calhoun”, it indicates she was pres-
ident 1940-1941. However, this typed line is struck through and on the left hand margin is hand written, President 1939, 1940 & 1955. 
According to Chief Archivist, Dr. Glen Taul at Georgetown College, it is not known whether Calhoun did this herself or it was done at 
some other time by another person. Concurrently, the “Faculty Data Sheet” on file at the Special Collections & Archives of the Hutchins 
Library at Berea College, indicates that John William Sattler was president of the Kentucky Association of Teachers of Speech, 1938-40. 
This appears to be in his handwriting, however his birth date of 1904 is struck through and the year 1903 is written in pencil above with 
the initials J.W. S. beside the writing indicating perhaps other items and dates could be wrong.

1979-80 
Carley Dodd 
Western Kentucky University +

1980-81 
Steven Boyd 
Northern Kentucky University +

1981-82 
Stacy Myers 
A.E. Staley Manufacturing Co. +

1982-83 
Vernon Gantt 
Murray State University +

1983-84 
Charles Apple 
Northern Kentucky University +

1984-85 
Barbara Johnson 
Western Kentucky University +

1985-86 
Evan Rudolph 
Western Kentucky University +

1986-87 
Rick Moman 
Owensboro Community College +

1987-88 
Carl L. Kell 
Western Kentucky University +

1988-89 
Thomas Scott 
Morehead State University

1989-90 
Thomas Scott 
Morehead State University

1990-91 
Larry Albert 
Morehead State University #

1991-92 
Virginia Landreth 
Rowan County High School #

1992-93 
Robert J. Glenn, III 

Owensboro Community College #

1993-94 
Judy Truitt 
Jefferson Community College #

1994-95 
John Modaff 
Morehead State University #

1995-96 
Lou Davidson Tillson 
Murray State University #

1996-97 
Alyce Grover 
Somerset Comm. College #

1997-98 
Mary Jones 
Jefferson Comm. College, SW #

1998-99 
Mary Jones 
Jefferson Comm. College, SW #

1999-00 
Judy Truit 
Jefferson Comm. College, SW #

2000-01 
Judy Truitt 
Jefferson Comm. College, SW #

2001-02 
Thomas J. Sabetta 
Jefferson Community College #

2002-03 
Gary Deaton 
Transylvania University #

2003-04 
Rosemary Bryant 
Eastern Kentucky University #

2004-05 
Gary B. LaFleur 
Morehead State University #

2005-06 
Tim Ashmore 
Morehead State University #

2006-07 
Derek R. Lane 
University of Kentucky

2007-08 
Pam Gray 
Austin Peay St. University (TN)

2008-09 
Carl Kell 
Western Kentucky University

2009-10 
Joy Hart 
University of Louisville

2010-11 
Jerry Thomas 
Lindsey Wilson College

2011-12 
Holly Payne 
Western Kentucky University

2012-13 
Jimmie Manning 
Northern Illinois University

2013-14 
Zachary Hart 
Northern Kentucky University

2014-15 
Jacqueline Emerine 
Northern Kentucky University

2015-16 
Kathy Previs 
Eastern Kentucky University

2016-17 
Siobhan Smith 
University of Louisville

2017-18 
Siobhan Smith-Jones 
University of Louisville

2018-19 
Erin Gilles 
University of Southern Indiana
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1931 Fall, Richmond

1932 E. Ky. State Teachers College 
Spring, Richmond

1932 E. Ky. State Teachers College 
Fall, Danville

1933 Centre College 
Spring, Louisville

1933 Seelbach Hotel 
Fall, Wilmore

1934 Asbury College 
Spring, Louisville

1934 Seelbach Hotel 
 Fall, Louisville

1935 Male High School  
Georgetown

1936 Georgetown College  
Lexington

1937 University of Kentucky  
Lexington

1938 University of Kentucky  
Lexington

1939 University of Kentucky  
Georgetown

1940 Georgetown College 
Spring, Louisville

1941 Brown Hotel 
Spring, Louisville

1942 Henry Clay Hotel 
Spring, Louisville

1943 Watterson Hotel 
Bowling Green and 
Lexington *

1944 Bowling Green  
and Lexington *

1945 Bowling Green  
and Lexington *

1946 Lexington  
University of Kentucky

1947 Lexington 
University of Kentucky

1948 Louisville 

Warren Memorial Presb. 
Church

1948 Fall Lexington 
University of Kentucky

1949 Spring, Louisville, 
Y. M. C. A.

1949 Fall, Lexington 
University of Kentucky

1950 Fall, Lexington 
University of Kentucky

1951 Spring, Louisville 
First Christian Church

1952 Spring, Louisville 
First Christian Church

1952 Fall, Lexington 
University of Kentucky

1953 Spring, Louisville 
First Christian Church

1953 Fall, Lexington 
University of Kentucky

1954 Spring, Louisville, 
Seelbach Hotel

1954 Fall, Lexington 
University of Kentucky

1955 Spring, Louisville 
Seelbach Hotel

1956 Spring, Louisville 
Seelbach Hotel

1957 Spring, Louisville 
Freedom Hall

1958 Spring, Louisville 
Warren Memorial 
Presbyterian Church

1959 Spring, Louisville 
First Christian Church

1960 Spring, Louisville 
Seelbach Hotel

1961 Louisville 
Seelbach Hotel

1962 Lexington 
University of Kentucky

1963 Lexington 
University of Kentucky

1964 Lexington 
University of Kentucky

1965 Lexington 
University of Kentucky

1966 Bowling Green 
Western Kentucky University

1967 No information available

1968 Lexington 
University of Ky. Student 
Center

1969 Lexington 
University of Kentucky

1970 Bowling Green 
Western Kentucky University

1971 Ft. Mitchell 
Cincinnati Rountowner  
Motor Inn

1972 Richmond 
Holiday Inn

1973 Aurora 
Ken Lake State Park

1974 No information available

1975 Bardstown 
King Conference Center

1976 Lexington 
University of Kentucky +

1977 Highland Heights 
Cincinnati Round Tower Inn

1978 No information available

1979 Bowling Green 
Western Kentucky University

1980 Highland Heights 
Northern Kentucky  
University

1981 Park City 
Park Mammoth Resort  
State Park

1982 Owensboro 
Executive Inn Rivermont

KCA CONFERENCE MEETING SITES
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1983 Owensboro 
Executive Inn Rivermont

1984 Owensboro 
Executive Inn Rivermont

1985 No information available

1986 Louisville

1987 Lexington 
Campbell House Inn

1988 No information available

1989 No information available

1990 No information available

1991 No information available

1992 Owensboro 
Executive Inn Rivermont 
“Working Toward a  
Brighter Future”

1993 Lexington 
Holiday Inn North

1994 Lexington 
Holiday Inn North 
“Partnerships in  
Communication”

1995 Frankfort 
Capitol Plaza Hotel 
“Communication:  
A Skill for Everyone”

1996 Jamestown 
Lake Cumberland Sate  
Resort Park

1997 Dawson Springs 
Pennyrile Forest  
State Resort Park

1998 Prestonsburg 
Jenny Wiley State  
Resort Park

1999 Corbin 
Cumberland Falls State 
Resort Park 
“Communicate Kentucky”

2000 Jamestown 
Lake Cumberland State 
Resort Park

2001 Gilbertsville 
Ky. Dam Village  
State Resort Park 

“Communication: Improving 
the Quality of Life” 
(JOINT WITH TENNESEE)

2002 Carrollton 
General Butler State  
Resort Park

2003 Lucas 
Barren River State  
Resort Park 
“Communicating  
Connections Across 
Campuses, Communities, 
and the Commonwealth”

2004 Gilbertsville 
Ky. Dam Village State  
Resort Park 
”May the Force be  
With You”

2005 Slade 
Natural Bridge State Resort 
Park 
“Reinvisioning 
Communication 
Scholarship in Kentucky: 
Fresh Approaches To 
Teaching and Learning, 
Discovery, Engagement and 
Integration”

2006 Corbin 
Cumberland Falls State 
Resort Park 
Ky. Dam Village State Resort 
Park “Celebrating 75 Years 
of Communication Progress 
in Kentucky”

2007 Carrollton 
General Butler State Resort 
Park 
“Keeping Communication 
Active: A Look at the  
Future of Communication 
Education”

2008 Burns, TN 
Montgomery Bell State  
Resort Park 
“Building Community: 
A Communication 
Perspective” 
 (JOINT WITH TENNESSEE)

2009 Hardin 
Kenlake State Resort Park 
“Be the Change!”

2010 Prestonsburg 
Jenney Wiley State Resort 
Park 
“Communicating Critical 
Issues in Kentucky”

2011 Cadiz 
Lake Barkley State  
Resort Park 
“Chasing Excellence” 
(JOINT WITH TENNESSEE)

2012 Carrollton 
General Butler State  
Resort Park 
“Come on Home!”: 
Celebrating Community of 
Scholarship in Kentucky

2013 Burkesville 
Dale Hollow State Resort 
Park 
“The Future is Now”

2014 Buckhorn 
Buckhorn Lake State Resort 
Park 
“Building on Excellence”

2015 Burns, TN 
Montgomery Bell State  
Resort Park 
“Storytelling: The Power of 
Story” 
(JOINT WITH TENNESSEE)

2016 Bowling Green 
Western Kentucky University

 “Communicating Through 
Change”

2017 Carrollton 
General Butler State 
Resort Park “Celebrating 
Communication and 
Culture”

2018 Prestonsburg 
Jenny Wiley State Resort 
Park 
“Just” Communication
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Article I. NAME 
The name of the organization shall be the Kentucky 
Communication Association, Inc. 

Article II. PURPOSES 
Section 1. The purposes of the Association shall be the 

promotion of effective teaching, research, and practice 
in the artistic, humanistic, and scientific principles of 
communication. 

Section 2. The Association is a non-profit organization 
which exists for educational purposes only. No part of 
the Association’s income may be used for the private 
benefit of any individual or group. 

Article III. MEMBERSHIP 
Section 1. Membership in the Association shall be 

open, upon application, to any person interested in 
promoting the purposes of the association. 

Section 2. There shall be four classes of membership: 
student, regular, life, and emeritus. 

Section 3. The membership year shall begin September 1 
and end August 31 of the following year. 

Section 4. Any member who retires from active teaching 
and has been an active member of the Association for 
fifteen years shall be granted Emeritus membership. 
These individuals shall be entitled to all privileges of 
the Association. 

Article IV. DUES & FEES 
The Executive Council shall be empowered to set all dues 
and fees.

Article V. EXECUTIVE COUNCIL 
Section 1. The Executive Council of the Association shall 

consist of elected officers which include: President, 
First Vice-President, Second Vice-President, Secretary, 
Treasurer, Executive Director, Immediate Past 
President, Journal Editor, Webmaster, East Regional 
Representative, West Regional Representative, and 
Committee on Awards (not an elected position). All 
officer terms begin at noon on the Saturday of the 
annual conference. The duties of each officer shall be 
outlined on a list maintained by the Executive Council 
and include specific duties as follows: 

a. President: It shall be the duty of the President to 
preside at all business meetings of the Association; to 

appoint committees with the approval of the Executive 
Council; to chair the Awards nomination committee, 
purchase and personalize awards, distribute awards at 
the annual association conference, and to supervise 
the annual officer nomination and election process. 
The term of the President is one year. 

b. First Vice-President: It shall be the First Vice-
President’s (VP) duty to conduct the upcoming 
conference site visit six months prior to the conference 
date, to develop and disseminate the call for 
conference participation, to plan the program for 
the annual conference (which includes contracting a 
keynote speaker), and to assist the President in the 
total work of the Association. The First VP shall ascend 
to the office of President at the end of his or her term 
and serve for the following year in that capacity. The 
term of the First Vice-President is one year. 

c. Second Vice-President: It shall be the Second Vice 
President’s (VP) duty to recruit new members for the 
Association and chair the graduate student caucus. It 
is expected that the Second VP will utilize the West 
and East Regional Representatives in fulfilling her/his 
duties. The Second VP shall ascend to the office of 
First VP at the end of his or her term and serve in that 
new capacity for the following year. The term of the 
Second Vice-President is one year. 

d. Secretary: The Secretary serves both recording and 
corresponding functions and shall record the minutes 
of all proceedings of the Association and distribute 
these electronically to the Executive Council within 
thirty days after the conference. The Secretary shall 
archive such records and generally perform such 
duties as may be required. The Secretary will prepare 
and announce the slate of nominees at the annual 
conference, count ballots, announce the results, and 
record the results of each election. The Secretary 
shall also maintain a membership list and send email 
reminders according to guidelines set forth by the 
Executive Committee. The term of the Secretary is 
three years and is available for renewal. 

e. Treasurer: The Treasurer shall receive and disburse 
funds and prepare annual reports on the financial 
condition of the association. The Treasurer shall 
keep such financial accounts as may be required, 
and shall perform such duties as may be required 
by the Association. At the conclusion of the term of 
office, the Treasurer shall turn over to the Executive 
Council, all property, books, papers, and money of the 
Association. The term of the Treasurer is three years 
and is available for renewal. 

f. Executive Director: The Executive Council is 
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responsible for nominating a member to serve as 
Executive Director for three years subject to approval 
of 2/3 of the membership. The position may be 
renewed for consecutive terms if approved by two 
thirds of the membership. The Executive Director will: 

1. Supervise and administer the operation of the 
association in accordance with the provisions of the 
Executive Council and the members of the association. 

2. Facilitate negotiations for contracts and other services as 
needed to operate the association. 

3. Secure facilities to host the annual conference and 
participate in the annual conference site visit. Review, as 
designated by the Executive Council, any books, papers, 
minutes, or other association documents. 

4. Enter into written agreements or compacts with one or 
more other states for joint conferences as approved by the 
membership. 

5. Accumulate and archive the resources necessary to 
maintain the institutional memory and history of the 
association. 

6. Collaborate with the President to schedule an 
annual KCA Executive Committee meeting prior to the 
conference. 

7. Serve as the designated agent of the association, 
coordinating with legal and financial counsels as necessary 
to insure that annual Kentucky reporting requirements are 
fulfilled. 

8. All of the work and decisions of the Executive Director 
must be approved by the Executive Council. 

g. Immediate Past President: It shall be the duty 
of the Immediate Past President to serve as an 
ambassador to and promote the goals of the 
association. Other duties may include state 
speaking engagements and assisting the Executive 
Council as necessary in the Commonwealth of 
Kentucky. The term of the Immediate Past President 
is one year. 

h. Journal Editor: It shall be the duty of the Journal 
Editor to produce and distribute to subscribers 
and members two issues of the Kentucky Journal 
of Communication annually. The journal editor is 
appointed by the Executive Council and approved 
by the membership to serve a three-year term. 

i. Webmaster: It shall be the duty of the Webmaster 
to publish and maintain all content provided by 
the Executive Council, Executive Director, and 
the Journal Editor. Specifically, the Webmaster is 
chiefly responsible for building, developing, and 
maintaining the organizational website, as well as 
maintaining an organizational listserv. The term of 
the Webmaster is three years and will be appointed 
by the Executive Board.

j. East Regional Representative: The East Regional 

Representative is responsible for assisting the 
Second VP in recruitment of members from the 
eastern region; programming one session at 
the annual conference that focuses on a specific 
membership issue or concern; and writing a 
spotlight article on a faculty member from her/
his region for the association website. The East 
Regional Representative shall also be mentored 
for potential further leadership roles on the 
Executive Council. The term of the East Regional 
Representative is 2 years, selected in even years. 

k. West Regional Representative: The West Regional 
Representative is responsible for assisting the 
Second VP in recruitment of members from the 
western region; programming one session at 
the annual conference that focuses on a specific 
membership issue or concern; and writing a 
spotlight article on a faculty member from her/
his region for the association newsletter. The West 
Regional Representative shall also be mentored 
for potential further leadership roles on the 
Executive Council. The term of the West Regional 
Representative is 2 years, selected in odd years. 

l. Committee on Awards: The committee consists of 
four past presidents selected and chaired by the 
current association president. All committee members 
should be current KCA members. The function of the 
committee is to determine award recipients at least 60 
days before the annual conference. 

Section 2. The Second VP shall be elected by the 
membership, at the annual conference, having been 
nominated in accordance with Article VII. 

Section 3. The President, First VP, and Second VP shall 
serve for a period of one year; the Vice Presidents 
shall advance as described in Article V, Section 1. The 
Secretary, Treasurer, Journal Editor, and Webmaster 
shall stand for re-election at the end of the third year 
of their term at the annual conference. 

Section 4. Regional representatives shall serve 2 year 
terms. 

Section 5. Should the President of the association die or 
resign, the Board shall appoint a President from among 
the membership of the Board. Should any other officer 
of the association die or resign, the President of the 
association shall nominate a replacement who, with 
the advice and consent of the Board, shall assume the 
duties of that office. 

Section 6. In the event that the President or First Vice-
President cannot fulfill his or her duties, the next 
person in line of succession will assume those duties. 

ARTICLE VI. ADMINISTRATION 
Section 1. The Board of Trustees, within the guidelines 

set by the membership, shall be the principal policy-
making body of the Association. 

Section 2. The Board of Trustees shall consist of all 
members of the Executive Council. 
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Article VII. ELECTIONS AND 
VOTING 
Section 1. The Nominations Committee shall prepare 

annually a slate of nominees for the officers open 
to election or re-election. Additional nominations 
for those officers will be taken from the floor at the 
business meeting of the annual conference. The Vice 
Presidents shall ascend as described in Article V, 
Section 1. 

Section 2. The Nominating Committee shall consist 
of three members appointed by the President and 
approved by the Board of Trustees. 

Section 3. The Nominating Committee shall meet in late 
spring. Any member of the Association may submit 
nominations to the Committee in Writing or by 
contacting a member of the Committee. The slate of 
officers will be transmitted to the Secretary so that the 
results may be printed in the Summer newsletter and 
conference mailing. 

Section 4. Voting for officers of the Association shall take 
place according to the following schedule. 
a. Members attending the conference will vote for 

the officers of the Association at the Business 
meeting of the Annual Fall Conference. 

b. Electronic ballots, as approved by the Executive 
Council and Nominating Committee, are 
permissible for any topics of member concern. 
Any electronic ballots must be sent to the 
members at least thirty (30) days prior to the vote 
on any topic of concern. Ballots must be received 
by the secretary prior to the date of the vote, as 
set by the Executive Council. 

Section 5. A majority of those voting on any topic of 
concern shall be required for Adoption of the item. 

Section 6. A simple majority of those voting at the annual 
conference shall be required to elect any officer.

ARTICLE VIII. COMMITTEES 
Section 1. All committees will be nominated by the 

President and approved by the Executive Council. 
Section 2. The President shall appoint a temporary chair 

from the membership of each approved committee 
who will convene the first meeting of that committee. 
At the first meeting of any committee, the committee 
shall elect a chair who will conduct the meetings of the 
committee. 

Section 3. The Committees shall report directly to the 
President and shall assume the responsibilities 
assigned to it by the Executive Council.

ARTICLE IX. AMENDMENTS 
Section 1. Amendments to the Constitution may be 

initiated by a majority of the Executive Council, or by 
a petition of any ten (10) members of the Association 
submitted to the President. 

Section 2. The members shall all vote on amendments. 
Section 3. A two-thirds majority of those voting shall be 

required for adoption of the amendment. 
Section 4. Amendments shall take effect immediately 

following their adoption.

ARTICLE X. DISSOLUTION 
The Association may be dissolved at a special meeting 
called for that purpose and will require a two-thirds (2/3) 
vote of the members present.

ARTICLE XI. QUORUM 
Section 1. A quorum of the Executive Committee shall be 

a majority of the membership of that group. 
Section 2. A quorum of any business meeting of the 

Association shall be nine (9) members. 
Section 3. The Executive Committee shall function as the 

Board of Trustees for the purpose of incorporation.

ARTICLES OF INCORPORATION OF
KENTUCKY COMMUNICATION 
ASSOCIATION, INCORPORATED
That THE undersigned do associate themselves together 
for the purpose of forming a Corporation under the 
provisions of Chapter 273, Kentucky Revised Statutes, with 
all the rights, privileges, and immunities of a corporation 
organized for education and scientific purposes, without 
capital stock, and from which no private pecuniary profit 
is to be derived, and do adopt the following Articles of 
Incorporation. 

ARTICLE I. 
The name of the Corporation shall be Kentucky 
Communication Association, Incorporated. 

ARTICLE II. 
The registered agent, principal office and place of business 
shall be John Modaff, Breckinridge Hall, Morehead State 
University, Morehead, KY, 40351, with the Corporation 
retaining the right to maintain offices in other places within 
or without this State, and with the Corporation retaining 
the further Right to conduct meetings of the Board of 
Trustees at other places, as the Board of Trustees may 
determine. 

ARTICLE III. 
The Corporation shall be a non-profit corporation, with 
no capital stock and from which no private pecuniary 
profits shall be derived by any officer or other person 
except such compensation as may be allowed for services 
rendered. The income of the Corporation shall be devoted 
exclusively to its educational purposes. 

ARTICLE IV. 
The purpose of the Association shall be the promotion 
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of effective teaching, research, and practice in the 
artistic, humanistic, and scientific principles of speech 
communication. This organization (is organized) exclusively 
for charitable services, more specifically to promote 
effective teaching, research, and practice in the artistic, 
humanistic, and scientific principles of communication. 
To this end, the corporation shall at all times be operated 
exclusively for charitable purposes within the meaning of 
Section 501(c)(3) of the Internal Revenue Code of 1986, 
as now enacted or hereafter amended, including, for such 
purposes, the making of distributions to organizations that 
qualify as exempt organizations. All funds, whether income 
or principal, and whether acquired by gift or contribution 
or otherwise, shall be devoted for charitable purposes to 
the promotion of communication education throughout 
the Commonwealth at two-year and four-year colleges and 
university levels. Should the organization cease operation, 
all remaining funds of KCA will be dispersed to the 
Southern States Communication Association.

ARTICLE V. 
The Corporation shall have all general powers granted it 
by Kentucky Revised Statutes 273.171 for the purpose of 
carrying out its objectives. 

ARTICLE VI. 
The affairs and business of the corporation shall be 
conducted by a Board of Trustees, which shall consist of at 
least seven (7) members and not more than twenty-five (25) 
members as determined by the constitution. All vacancies 
that should occur during a term of office shall be filled by 
the Board of Trustees as provided for in the constitution. 
The membership shall adopt a constitution to provide for 
the internal control and government of the Corporation 
and shall have the power to amend and repeal the same 
as stated in the Constitution. The terms of members of 
the Board of Trustees shall commence as the Board may 
determine. 

ARTICLE VII. 
The membership shall elect, in the manner provided in the 
Constitution, all officers as provided in the Constitution. 

ARTICLE VIII. 
The private property of the members of this Corporation 
shall be exempt from liability for any and all debts and 
liabilities of the Corporation. 

ARTICLE IX. 
These Articles of Incorporation may be altered or amended 
by a vote of two-thirds (2/3) of the membership, as 
provided in the Constitution.

ARTICLE X. 
This Corporation shall begin business immediately upon 

the issuance of a Certificate of Incorporation by the 
Secretary of State of the Commonwealth of Kentucky 
and the recording of these Articles and Certificate of 
Incorporation in the office of the Rowan County Clerk’ 
Office; and its existence shall be perpetual or until 
dissolved as provided in the Constitution. 

ARTICLE XI. 
In the event of dissolution of Kentucky Communication 
Association, Incorporated, all its property, real, personal, 
and mixed, of whatever nature and wheresoever located, 
shall be turned over to some other college foundation, 
educational institution, or non-profit corporation organized 
for educational purposes and exempt under Section 501(c)
(3), uses by which it is held by this Corporation, at the time 
of its dissolution, none of the property of this Corporation 
shall even insure to the benefit of any officer of member of 
the Corporation or any other individual. 
Revised 7/1/2018

Special 
thanks 
to our 
sponsor!

McGraw Hill is a leader in  
communication resources for  
courses such as:

• Public Speaking 
• Introduction To Communication 
• Interpersonal Communication 
• Introduction To Mass Communication 
• Business Communication 
• Communication Theory 
• Small Group Communication 
• Intercultural Communication  
• Family Communication 
• Interviewing 
• Interpersonal Conflict  
• Communication Research Methods 
• Media Law 
• Media Writing 
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THANK YOU!
SEE YOU NEXT YEAR

Lake Barkley 
State Park

Cadiz,
Kentucky

3500 State 
Park Rd, 
Cadiz, KY 
42211


