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michael Leff, chair of the Department 

of communication at the university 

of memphis, died on February 5, after a brief 

illness. Leff was internationally known as a 

scholar of rhetoric, having returned only re-

cently from china where he was working to 

set up a student exchange program. among 

his many honors, the national communica-

tion association (nca) had designated him 

as a Distinguished Scholar. at his death 

he was president of the rhetoric Society of 

america (rSa), and had been busy planning 

the Society’s may convention in minneapolis 

up until the day before he died. 

“mike was an amazing intellectual, scholar, 

and visionary department head,” says 

richard ranta, dean of the college of com-

munication of Fine arts. “as a friend, he 

was simply a joyful person who entertained 

with a wealth of hilarious stories. in recent 

years he had become a dedicated fan of the 

memphis Grizzlies, sharing season tickets 

with mike osborn and me.”

Leff was the scholarly leader of a school 

of criticism that emphasizes close tex-

tual analysis of speeches and other rhetorical 

documents. For his many publications, he 

had been awarded the nca’s Wichelns-Win-

ans award, the Woolbert award for influen-

tial scholarship, and the Ehninger award 

for a sustained program of research. He had 

also received the award for Distinguished 

By michael osborn and richard ranta

Continued on page 2
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Scholarship from the international Society 

for the Study of argumentation (iSSa). He 

served as editor of Rhetorica, the journal 

of the international Society for the History 

of rhetoric, and as the founding president 

of the american Society for the History of 

rhetoric (aSHr). 

While Leff took pride in the many 

awards he had received, he took most 

joy in watching his graduate students suc-

ceed in establishing scholarly careers of their 

own.  He was a demanding but convivial 

teacher who inspired students and colleagues 

by his encouragement of their initiatives and 

by his dedication to the study of rhetoric in 

society. as chaucer might have noted of him, 

“Gladly would he learn, and gladly teach.”

as a force in memphis, Leff helped bring 

the Ph. D. program at the university of 

memphis to both respectability and leader-

ship. He developed a vision for the com-

munication department, which emphasized 

enriching its outstanding program in film 

and video production, support of a program 

in health communication, and the encourage-

ment of a center for the Study of rhetoric 

and applied communication (cSrac).  He 

served on the Board of Directors for the 

memphis urban Debate League, a cause 

in which he passionately believed, and for 

FirstWorks, Inc. a Memphis-based non-profit 

organization that serves children who reside 

in some of the poorest zip codes of the city. 

these children have great potential for suc-

cess, but they have been declared at-risk by 

the school and juvenile court systems due to 

homelessness, neglect, and/or abandonment. 

their cause became Leff’s cause. He also 

served on the Board of Directors for Hu-

manities Tennessee, the state affiliate of the 

national Endowment for the Humanities. 

Before coming to the university of mem-

phis, Leff had taught at the university 

of california at Davis, the university of 

indiana, the university of Wisconsin, and 

at northwestern university, where he had 

served as chair of the Department of com-

munication Studies. While in chicago, he 

took special pride in teaching in the odys-

sey program, designed to bring high quality 

liberal arts education to the lower-income 

population.  While we grieve his death, we 

will forever be grateful for his life.

a celebration of michael Leff’s life and 

career is planned for the rSa conven-

tion in minneapolis in may, as well as the 

Southern States communication association 

convention (SSca) in memphis in april. 

Dr. Sandra Sarkela Is Interim Chair of
Department of Communication at U of M

Sandra Sarkela, associate professor of com-

munication at the universty of memphis, is 

the interim chair of the Department of com-

munication at the university of memphis. 

Prior to accepting her new responsibilities, 

Sarkela was the department’s director of 

graduate studies. She serves on the national 

communication association’s (nca) Doctoral 

Education committee and was previously 

part of nca’s Educational Policies Board. 

amanda Young, assistant professor of com-

munication at the u of m, now serves as the 

department’s director of graduate studies.
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Mark Your Calendar

April 15, 2010
awards nominations are due to 
Greg Simerly.

April 15, 2010
Office/interest chair nominations 
are due to malcolm mcavoy.

May 7, 2010
Student papers for the 2010 con-
ference are due. Send submis-
sions to Debra Jones.

June 1, 2010
Professional papers/panels for 
the 2010 conference are due. 
Send submissions to Linda Lyle.

July 1, 2010
reservation and registration 
begins for 2010 Fall conference 
at middle tennessee State uni-
versity.

September 1, 2010
reservation and registration 
due for 2010 Fall conference at 
middle tennessee State univer-
sity.

September 10 & 11, 2010
2010 Fall conference at middle 
tennessee State university.

October 1, 2010
Fall 2010 tca newsletter  Dead-
line. Please send submissions to 
Simone Wilson.

September 16 & 17, 2011
Kca/tca Joint conference at 
Lake Barkley State resort Park 
in cadiz, Kenntucky.

From the President

Happy spring! isn’t it nice to see the 

world greening up after a very cold 

and snowy winter? the robins have returned 

with their happy singing, and i noticed that 

my forsythia (a harbinger of spring in my 

life) has budded and is ready to burst forth 

with glorious golden color. all this sunshine 

and spring weather makes me want to throw 

off my winter togs and get busy planting and 

growing.  While i love planting seeds in my 

garden and watching for signs of germina-

tion and sprouting, i also love planting seeds 

for new projects and papers for the coming 

year.  Good spring preparation is the best 

way to reap a great academic harvest in the 

fall. 

as you all know, our annual conference 

will be held September 10 & 11, 2010 

in murfreesboro. therefore, it is now time 

to make our spring plans for conference 

papers. the deadline for submission is June 

1, 2010. i hope all of you take time to submit 

a proposal to our interest group chairs. it is 

through the hard work and dedication of our 

members that this organization continues to 

grow and thrive. i have no doubt that this 

fall we will have an abundant harvest of 

scholarly ideas, papers, and camaraderie at 

our conference.

on a heartrending note, our organization 

lost a valued member this year with 

the untimely death of Dr. michael Leff. mike 

was a dedicated and long standing member 

of tca, as well as President of the rhetorical 

Society of america and chair of the Depart-

ment of communication at the university of 

memphis. His scholarship, leadership, and 

friendship will be sadly missed by all who 

knew and worked with him.

the annual tca conference remains 

a wonderful opportunity to meet and 

explore innovative ideas with colleagues 

from all regions of this great state.  it is a 

wonderful time to renew old friendships 

and create new ones. as alexander Pope so 

rightly stated, “Hope springs eternal in the 

human breast.“ my hope for all of you is that 

this spring will find you warmed by the sun, 

inspired by your work, and making plans to 

attend our fall conference. 

   Teresa Collard

2010 TCA Fall Conference at MTSU, 
September 10 & 11

the 2010 conference will be held in murfreersboro on September 10 & 11. on Friday, 
participants will meet at mtSus Foundation House and on Saturday the conference will 
continue in the Doubletree Hotel conference room. reservations at the Doubletree Hotel, 
(615) 895-5555, can be mad as early as July 1 for the sate rate of $70. Hotel registrations are 
due at the hotel on September 1; 2010 and conference registrations are due to Judi truitt on 
September 1 as well.
the conference theme is “new Places, new rooms,” suggesting that we continue to 
examine the expanding role of communication in society and the accompanying explosion 
of communication technologies. Both topics demand our informed scrutiny, as do more 
traditional issues that are also constantly evolving. Don’t Miss a Minute in Murfreesboro!
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When Brandon chase Goldsmith 

attended arizona State university, he 

was a regular at the school’s communication 

assessment Learning Lab (caLL), designed 

to help students and professionals overcome 

their public speaking anxieties. Goldsmith, 

however, didn’t use the lab to face his fear of 

speaking; he used it to hone his skills for his 

political theatre show. “that’s what makes 

communication and speech labs so great,” 

says Goldsmith, now a doctoral student in 

the Department of communication at the 

university of memphis. “they are not just 

for communication majors and they are not 

designed to only address one issue such as 

public speaking anxiety.”

Speech labs are not a recent phenomenon 

and several universities across the 

country offer students a learning lab in 

oral communication. Establishing such a 

lab at the university of memphis has been 

on the radar of michael Leff, chair of the 

Department of communication for a while. 

“the lab is an important and desperately 

needed addition to our program in 

communication,” Leff noted.  “the lab allows 

us to do a better job in our basic course by 

giving students individual attention that 

they would not get otherwise, and it also 

provides a useful service to all students who 

need help in making oral presentations.” 

the department offers approximately 

40 sections of its oral communication 

course, which is taught as part of the general 

education requirement for all undergraduate 

students enrolled at the u of m. making sure 

that every student who wants to practice 

speech composition and delivery has access 

to the lab was an important consideration 

when opening the practice space in the 

fall. “other disciplines, such as biology and 

chemistry, have lab hours for their students,” 

says Gray matthews, assistant professor 

of communication. “Setting up a speech 

lab is similar except that the students will 

not be graded on their performance, and 

participation is completely voluntary and 

open to non-majors. oral communication or 

public speaking is our only ‘performance’ 

oriented course. We really want to make sure 

our students have the opportunity to practice 

and know how to deliver a speech once they 

graduate.”

currently the u of m speech lab, staffed 

by Goldsmith and Heidi Williams, a 

master’s student in communication, is open 

four days a week. the focus is on three areas: 

brainstorming for speech preparation, speech 

organization, and speech practice. although 

a steady stream of students visited the lab 

in the fall, matthews hopes that even more 

teachers will refer students to the lab in the 

coming semesters. 

For more information about the Speech 

Lab at the university of memphis, e-mail 

speechlab@memphis.edu

Continued on page 5

New Speech Lab at U of M Designed to Help 

Students Improve Their Oral Communication Skills
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Memphis Will Host Southern States Communication 

Association’s 80th Annual Convention in April

communication students and academic 

professional will meet in memphis, april 

7-11, 2010 for the 80th Southern States 

communication association convention 

(SSca) and the 20th theodore clevenger 

undergraduate conference. Both events 

will focus on the subject of Positive 

communication.

“We are very pleased that memphis was 

selected as the site for this convention,” 

says richard ranta, dean of the college 

of communication and Fine arts who lead 

the SSca host committee together with 

the recently deceased michael Leff. “this 

is an excellent opportunity to showcase our 

Department of communication as well as 

ccFa and our great city. also, our students 

will have the opportunity to interact with 

and learn from hundreds of scholars from the 

southern region as well as the entire nation.”

SSca promotes the study, criticism, 

research, teaching, and application of 

the artistic, humanistic, and scientific 

principles of communication. A not-for-profit 

organization, SSca exists for educational, 

scientific, and literary purposes only.

TCA/KCA JOINT CONFERENCE 
AT LAKE BARKLEY IN 2011 

the Kenntucky communication association has reserved Lake Barkley State resort Park for 

a joint conference, September 16 & 17, 2011. We encourage tca members to make plans now 

to attend this very special conference. We will keep you updated as plans come together.
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Social media has changed the face of 

how corporations do business around 

the globe. it can make or break a corporate 

reputation in hours and it has reinvented 

industry with companies scrambling in 

their public relations and niche marketing 

efforts to influence their publics through 

use of social media networks.  Forefront of 

this advancement has been the assimilation 

of such technologies and social networks 

into the mainstream of university-age and 

university-educated adults.  a purposive 

sample was taken of 143 university 

students in the spring and fall of 2009 at 

the university of tennessee in martin. the 

purpose of this research was to determine 

social media usage patterns among 

university communication students.  in 

addition, the authors assessed students’ 

views of the effectiveness of the social media 

they use regarding messages communicated 

through those media to them from 

organizations or companies. 

the survey instrument was a 

questionnaire containing questions on 

demographics as well as questions asking 

students to identify social media in which 

they had participated. Students were asked 

to record the time in minutes spent per 

day accessing each particular medium.  

Students were also asked to respond to a 

Likert-style question regarding the perceived 

effectiveness of the medium used as a contact 

tool by a group or company to communicate 

with them. The five-point scale ranged from 

non-effective to extremely effective.  Data 

were analyzed using a Statistical Package 

for the Social Sciences (SPSS) software file.  

the following results are clustered to answer 

a series of questions framed within the 

purpose of this paper.  

First Question:  What is the most 

frequently used social medium by the 

group as a whole and by gender? the sample 

size for this analysis was 130 respondents; 

13 responses were invalid. Facebook 

and Youtube were the most commonly 

used forms of social media among survey 

respondents.  Females appeared to be higher 

users of social media than males in this 

sample with fairly equal distribution of use 

across the four social media selected. males 

had a similar consistent pattern of usage 

across the four social media, but it was at a 

much lower level than females.

Research Briefs 

Continued on page 7

A Note from the Research Briefs Editor:  
the research Briefs column will be published in each edition of the tca newsletter. tca 

members agreed that authors and topics should reflect the diversity of the organization. 

authors will alternate between student and faculty. in addition, authors will be selected from  

different types of institutions, various geographical regions and interest areas.

if you are working on a research project and would like to submit a research brief for the fall 

2010 newsletter, please contact Dr. Sandra J. Sarkela, Department of communication, uni-

versity of memphis at: ssarkela@memphis.edu. Submission deadline is September 13, 2010.

An Analytical Statistical Assessment of Social Media and 
Media Technology Use Among University Students

two tennessee communications association (tca) members and their academic colleagues from 
ut martin presented their research on student use of Social media at the Fourth annual interna-
tional conference on Social Science research. Lead researcher Dr. Jeff Hoyer and co-researcher 
Dr. teresa collard were authors along with Dr. Lisa LeBleu from utm and Gareth thompson, 
Senior Lecturer from London metropolitan university in London, England. a brief summary of the 
research and findings follow.

Be Part of a New 
Conference Panel

tca members who are interested in 

health/medical communication, multi-

lingual/ ELL issues, First amendment 

law, virtual reality, “entertainment 

communication,” or any  other topics 

that bridge several different interest 

groups are invited to submit abstracts 

for a new conference panel to Linda 

Lyle at llyle@bellsouth.net by may 7, 

2010. 

If sufficient interest exists, a special 

panel will present paper on theses 

topics as they relate to the 2010 

conference theme: new Voices, 

new  rooms. 

if there is not enough interest, 

submissions will be forwarded to the 

most appropriate interest group chair.
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Second Question: Are there significant 

differences among various social media 

when they are evaluated as to perceived 

effectiveness? the effectiveness of each 

form of social media was studied and 

assessed from both the group and gender 

perspectives. ninety-nine respondents 

answered questions regarding their 

perceptions of the effectiveness of Youtube 

in its use by an organization or company to 

communicate with them.  a one-way anoVa 

was computed comparing the difference in 

perceived effectiveness of social media by 

males and females. No significant difference 

was found.  males and females perceived 

the effectiveness of Youtube similarly. the 

group mean indicates that, as a group, the 

students perceived Youtube as slightly non-

effective.

Fifty-one respondents answered 

questions regarding their perceptions 

of the effectiveness of mySpace in its use by 

an organization or company to communicate 

with them.  a one-way anoVa comparing 

males’ and females’ perceived effectiveness 

of MySpace found no significant difference. 

the participants’ perception of effectiveness 

of MySpace is similar in that they find it 

slightly non-effective.

one hundred-ten students responded 

to the question regarding 

the effectiveness of Facebook as a 

communications tool within social media. 

the group as a whole found this medium 

slightly more than moderately effective as 

a communications tool for organizations 

and companies to communicate with them. 

results of a Kruskal-Wallis test comparing 

males’ and females’ perceived effectiveness 

of Facebook show that males and females 

differed significantly in their assessment 

of perceived effectiveness of Facebook as 

a communications tool. males perceived 

Facebook as nearly very effective while 

females felt it was clearly very effective. 

Third Question: Are there significant 

differences in the amount of time 

spent using various social media? one 

hundred and one respondents, 36 male 

and 65 female, answered the question 

regarding time spent on Youtube.  Since 

the numbers of males and females were not 

homogeneous, a Kruskal-Wallis test was 

Continued on page 8

From left t right: Drs. Jeff Hoyer, teresa collard, and Lisa LeBleu   Photo by Tonya Jordan
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conducted to compare the amount of time 

males and females spent using Youtube. 

A significant difference was found.  Males 

spent an average of 39.74 minutes/day on 

Youtube while females spent an average of 

57.24 minutes/day. Fifty two respondents, 

19 male and 33 female, answered the 

question regarding time spent on mySpace. 

again, results of a Kruskal-Wallis test were 

significant. Males spent an average of 16.42 

minutes per day on mySpace while females 

spent an average of 32.32 minutes per day.  

tests similar to those run for Youtube and 

mySpace were conducted for Facebook. 

However, the results indicated no significant 

differences in male and female time spent 

using Facebook.

Fourth Question: are there 

significant differences in the way 

social media is used based on time using 

it and perceived effectiveness? a one-way 

manoVa was computed examining the 

perceived effectiveness of social media on 

the amount of time using the Youtube, 

mySpace, and Facebook and the perceived 

effectiveness of each.  the results were 

significant (Wilks’Lambda (2,232) =.665, 

p<.0).  Follow up univariate anoVas on 

time spent using the social media and its 

perceived effectiveness indicated there 

was a significant difference between the 

time spent on Facebook and time spent on 

YouTube and MySpace (F (2,232)=13.52, 

p<.01). the univariate anoVas indicated 

a significant difference between perceived 

effectiveness and usage among the social 

media.  Facebook was perceived as highly 

effective while Youtube and mySpace were 

perceived less than moderately effective 

by participants. this may contribute to a 

possible explanation of why participants use 

Facebook more than Youtube or mySpace; 

they may perceive it as more effective than 

either Youtube or mySpace.

organizations and companies need 

to be aware of the nature of social 

media as they attempt to use them to reach 

their publics. inherent even within its 

design, social media is framed around social 

interaction. this applies whether it is a 

company trying to use social media as a new 

channel to communicate with an audience, 

or an educator attempting to use it as a 

learning tool in the classroom. 

Osborns Celebrate 50th Anniversary

Drs. Susan and Michael Osborn 

celebrated their 50th Anniversary 

on February 27, 2010.

Congratulations and Best Wishes 

from TCA!
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